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From the  Chairman’s Desk From the Director’s Desk

MESSAGE

Dr. Picheshwar Gadde 
Chairman, LLDIMS

Dr. K.K Garg 
Director, LLDIMS

The con�nued efforts of our staff and faculty 
members have shaped up the future of the 
students of LLDIMS to the level where they 
become able to write their success stories in 
remarkable ways. Our ins�tu�on which is NAAC 
accredited ‘A’ grade has made its journey with 
many feathers in cap during 2018-19. All of you 
are at the door of challenges being thrown by 
the career world which you would pave with the 
help of the counseling done by your teachers 
and senior professionals in your field. We make 
every prudent effort to provide the best educa-
�on with the help of competent faculty mem-
bers in order to help the students to achieve 
their goals. Our ins�tu�on aims to provide 
professional educa�on with a lot of skill train-
ings combining with the human touch. we value 
your ambi�on for achieving bright career a�er 
your degree.
We make every effort to provide job placements 
to our students in the industry through our 
efficient training and placement cell. I would like 
to congratulate LLDIMS team for successful 
third edi�on of “PERSONA”-Half Yearly Newslet-
ter as it would act as a pla�orm to share news 
and views in different field of educa�on and 
programms for the benefits of our aspiring 
students.
I wish for successful career paths to our 
students who can take guidance from our 
esteemed faculty members and trainers.

The Fi�h edi�on of ‘PERSONA’ gives me great 
pleasure in extending my warm welcome to all of 
you. We have completed many tasks and faced 
many challenges during our journey of odd-semes-
ter from December, 2018 to June 2019  . In this 
phase, we had made many quests to excel in the 
field of teaching and training to our students in all 
departments-BBA, B.Com, BA(JMC) and B.Ed. Our 
faculty members have been commi�ed to provide 
best educa�on and training in their respec�ve field 
to our students. What makes us different from 
others is our effort to serve selflessly the society 
and the na�on.
LLDIMS is academically bestowed with meritorious 
faculty members with many accomplished to their 
credit. We have invited many guest lecturers in 
different departments to interact with our 
students and the students have got opportuni�es 
to interact regularly with industry experts. We 
have ensured that our students get sufficient expo-
sures of the industry through industrial tours 
conducted periodically.
It is our constant effort to make all round strides 
and greater achievements. I am sure the student of 
out ins�tute will be greatly benefited from good 
work being done by our faculty members and from 
the excellent infrastructure available to them. I 
wish all the best to LLDIMS students!
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P
Coke Cola is considered to be the world’s best 
brand for 11th year in a row by Interbrand. In 2013 
Integrated Report ranked it amongst the top three 
beverage companies and was under top 10 compa-
nies with the best reputation amongst US customer. 
In 2014 Coke has first position in 100 top Core 
brand power ranking and top 10 most respected 
Corporate brands. It ranks sixth in the world’s most 
admired company by Fortune and third in official 
Top Consumer super brands by The Centre for 
Brand Analysis.  The question is does Corporate 
Social responsibility play a significant role in 
improving their goodwill. In this article I want to 
reflect taking the example of Coke Cola that CSR is 
a smart and nimble-witted way to bring a social 
impact and on the same hand to increase compa-
ny’s profitability or its only Political – Anthropologi-
cal Concerns. The discourse of CSR that companies 
adopt and engage with ethics and social and envi-
ronmental sustainability in addition to making profit 
was largely constructed by the multilaterals, partly 
in an effort  to fend off political ideological attacks 
and partly to work around the crisis of legitimation 
that form a part of the larger derailment of ethics in 
the public sphere. Even it also reflects the fact that 
construction of CSR is the interventions that were 
due to the outcomes of the restructuring of global 
accumulation.

COCA-COLA’S CONFLICTS
An Indian NGO Centre for Centre for Science and 
Environment (NSE) in 2003 came up with the report 
in which it published several campaigns and 
demonstration. In the report through dozen of sam-
ples which were sold in India they proved the 
evidence of the pesticides present in the product to 
a level exceeding European standard. With the help 
of these evidence CSE asked the government to 
legally enforce water standards. The report gained 
so much of media and public attention that it 
caused the immediate effect on the company’s 
revenues.There were three allegation which the 
NGO came up with against the Coca Cola company 
that were first the product contained unacceptable 
levels of pesticides second the company extract 
large amount of groundwater and third that it has 
polluted the sources.
Few years back in March 2010 the Kerala state gov-
ernment panel had recommended to fine the com-
pany’s subsidiary about a total of $ 47 million 
because it has damaged and degraded the water 
and soil of Kerala very badly. After this recommen-
dation a special committee was appointed by the 

committee members to look into the matter of the 
community members getting affected by the water 
pollution happened by the company.
The consequences that Coca Cola had to go 
through the long legal procedures were lost in con-
sumer trust and reputation damage both in India 
and abroad. After the release of the CSE report in 
2003 the overall sales dropped in India was 40%. 
The impact in annual sales was a decline of 15% in 
overall sales in 2003 in comparison to prior annual 
growth rates of 25-30%.
Coca Cola was considered as a corporate villain in 
India that only cared of profits instead of public 
health. The conflict which the company was under-
going with India got highly published that it caught 
the attention if the US consumers. The students 
joined the two activist groups in the US after the 
series of demonstration which resulted in the tem-
porarily stoppage on the Coca Cola product in 10 
American universities at their campus facilities.
After the environmental impact report Coca Cola 
realized that it could have both positive and nega-
tive impact on business. After the Indian NGO has 
released the report that stated that Coca Cola bev-
erages has pesticides the company’s stock dropped 
by 30-40% and the ending what was a 75% growth 
trajectory over the prior five years.

CONCLUSION
Through this article I would like to conclude that 
companies like Coke Cola does a smart work and 
make good social strategies at the name of CSR so 
that it could increase increases its profit and reputa-
tion or goodwill in such a manner that it could bring 
social impact through the world. Moreover the stra-
tegic social investment that they come up is with 
the mindset that it could benefit the society at large 
and the environment also. Through this the compa-
ny makes the consumers, stakeholder, employers, 
NGOs and government happy and contented so 
that no one would raise their voice against them. As 
the company does so much for the society and 
environment that it becomes difficult for any coun-
try to reject or cancel their license. All the countries 
where Coca Cola has its market they have increased 
employment and help to raise the standard of living 
which has help to strength national economy. In this 
paper I have tried to prove that Coca Cola has 
smart approach towards CSR in which they increase 
their profitability and brand image so that their 
shareholders are satisfied with the performance of 
the company and on one hand and is bringing 
social impact on the other hand.
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How to Improve 
Your Life in 

12
  Steps

DR. Devkanya Gupta



How many times have you told yourself that you are 
going to improve your life, but ended doing noth-
ing?
How many times have been dissatisfied with some 
aspects of your life and vowed to change them, but 
did not follow through with your decision?
Do you often ask yourself, "How to improve my 
life?" or "What steps do I need to take to improve 
my life?"
What is holding you back, preventing you from 
improving your life?
It is lack of enthusiasm, motivation, desire, determi-
nation, willpower and discipline.
Do you, like many others, promise yourself to make 
changes in your life, especially at the beginning of a 
New Year? This also happens after a reading a book 
or an article about a someone, who transformed his 
life or achieved great success. However, the desire 
to make improvements does not last long, and the 
enthusiasm quickly wanes away.
Is it possible to make positive changes? Yes, it is 
certainly possible, but you have to make a plan, 
follow certain strategies.
Learn how to achieve your dreams and goals with 
the power of creative visualization.
Simple visualization techniques anyone can learn, 
to help you improve your life, find love, attract 
money, and create a successful and satisfying life.
Discover how to turn your imagination into reality.

Learn How to Improve Your Life 
in 

12 Steps

Do you really and truly want to improve your life? If 
you do, follow the steps below.

1. Decide what it is you want to improve. Be specif-
ic. Sit down where you can be alone and undis-
turbed, and write down a list of goals.
Next, analyze what you wrote, to find out whether 
you really want to achieve the items on your list. You 
will most probably discover that you don't really 
want to achieve some of them. Strike off the one 
you don't really want.

2.Copy, on another piece of paper, the items left in 
your list, which you really want to achieve. Write 
them down in the order of their importance.

3. Think about a plan, how you can make them 

come true. Be as practical as possible, using your 
common sense, intuition, imagination and creativi-
ty.

4. Come up with something, a first step, even if it is 
quite minor, which you can do right now, such as 
buying a book with information about your goal, 
attending a lecture, listening to motivating CDs, 
looking for courses or workshops that can help you 
improve your life, or any other step that will take 
you closer to achieving your goal.

5. Read inspiring books and articles about people 
who have attained success in the area of your 
choice. This will enhance your enthusiasm and moti-
vation.

6. Visualize the improvements you want to bring 
about. See them as already real and true. Make the 
mental pictures vivid and alive.

7. Keep your desire, enthusiasm and motivation 
alive, by thinking often how you would like your life 
to look like. Also, think often about the benefits and 
advantages you will gain by improving your life, 
circumstances, your financial condition, health, or 
anything else.

8. Repeat affirmations. They will constantly remind 
you of your goals, and program your subconscious 
mind to assist you in achieving them.

9. Don't let anything deter you from improving your 
life. Don't give in if there are obstacles, delays or 
difficulties. Be determined to do what you have 
decided to do, no matter how much time or effort it 
takes. This is the way successful people act.

10. Developing strong willpower and self-discipline 
will endow you with the power to overcome any 
obstacle and difficulty and make you persistent in 
your efforts. These two skills, can be developed 
through special techniques and exercises.

11. Have faith in yourself and in your ability to 
improve your life, you financial condition, your 
habits and your behavior.

12. Be willing and open to accept change. Don't be 
passive, waiting for improvement to enter your life 
without doing anything. Take action, grab opportu-
nities, and be willing to change your habits and 
lifestyle.
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New India by

2022
& the 

Challenges 
Ahead



On 15 August 2017, Prime Minister Narendra Modi 
unveiled his vision for New India from the ramparts 
of the historic Red Fort. During his fourth Indepen-
dence Day speech, Modi ji urged the fellow 
citizens to come forward to build a New India by 
2022. Outlining his vision, the Prime Minister 
explored the strengths of the Indian society and 
the successful journey of independent India in the 
last 70 years.
It is against this backdrop; we are presenting a list 
of the most important challenges that India must 

overcome in building New India by 2022 as pro-
posed by Mr. Narendra Modi.

1. Unemployment
Despite the measures for the increased employ-
ment opportunities through Skill India, Makein 
India and labour reforms among others, the unem-
ployment rate has been on an upward swirl in 
recent years. As per the Fifth Annual Employment 
- Unemployment Survey (2015-16), the unemploy-
ment rate rose to 5%, as compared to 4.9% in 
2013-14, 4.7% in 2012-13 and 3.8% in 2011-12.

2. Demographic Challenges
India’s current population is 1.34 billion and at the 
rate of growth of more than 1% per annum, it is 
estimated to reach 1.40 billion by 2022. As the 
resources – land, water, mineral and energy – are 
limited, the productivity of farms and the industries 
should be enhanced at the same rate. Given the 

investment and technology required to make it 
possible and India’s experience in recent years in 
doing so, it seems like a formidable task. We 
should also take note of the fact that, overcoming 
this challenge is of vital significance to reap demo-
graphic dividends as about two thirds of popula-
tion is below the age of 35 years.

3. Infrastructure Bottlenecks
To build New India by 2022, it is essential to have 
quality social and economic infrastructure. The 

country has made considerable progress on the 
infrastructure front in recent years. However, this 
improvement is not sufficient and is far below the 
expectations of the ever increasing population. 
The WEF report identified that – “inadequate 
supply of infrastructure” as one of the most prob-
lematic factors for doing business in India.

4. Health and Education
Though independent India has witnessed consid-
erable growth in the fields of education and health 
over the 70 years, the progress is not adequate. 
So far, the focus has been on ‘quantity’ or expan-
sion of services through more schools, colleges 
and hospitals; But less emphasis was on quality 
aspect. The neglect on the quality aspect of vital 
sectors like – education and health – has been 
showing adverse impact on the quality of life, 
which is evident in the latest Human Development 
Index of the United Nations.
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 5. Defence and Security:
India has been facing lot of security challenges 
from internal and external sources. Problems like – 
cross border terrorism, infiltration, border issues 
with China and Pakistan, separatist tendencies in 
the North East and Left Wing Extremism have 
been posing challenges to the national security. 
The One Belt One 
Road initiative and 
the associated 
Ch ina -Pak i s tan 
Economic Corri-
dor (CPEC) is 
expected to pose 
major challenge to 
the Indian 
Defence establish-
ment in the 
coming five 
years.The threats 
to cyber security 
and space security 
are also expected 
to increase in the 
coming years. The 
growing digitaliza-
tion of the finan-
cial activities and 
o rg a n i z a t i o n a l 
processes and the 
race for the 
supremacy in the 
space may pose 
serious security 
threats and warrant increased an allocation of 
financial and human resources in the coming five 
years.

6. Disaster Management & Climate Change: 
Apart from man-made disasters, India is vulnera-
ble, in varying degrees, to a large number of natu-
ral disasters. The frequency and severity of disas-
ters like floods and droughts has been accentuat-
ed by the adverse impacts of global warming and 
associated climate change. The recent flash floods 
in Odissa (2019), Kerla (2018), Mount Abu (2017), 
Chennai (2015), Kashmir (2014) and Uttarakhand 
(2013) indicates this trend. In view of the expected 
rise in the disasters and its impact on the econo-
my, especially on agriculture, and social life should 
be reduced to the extent possible and it is a no 
mean task for the government due to the magni-
tude of complexities involved.

7. Governance Issues: 
During his speech, Prime Minister Narendra Modi 
urged people to embrace a New India, where 
people are not driven by the system, rather the 
system is driven by the people. To realize this, 
major irritants in the county’s governance issues 
such as corruption, criminalisation of politics and 

red tapism should be 
addressed with more 
vigour.  Since the 
administrative corrup-
tion impact the 
common man severe-
ly and a major road 
block to the transfor-
mation of India, the 
policy makers should 
address this issue.

8. Social Problems 
To build a prosperous 
and secure New 
India, the Indian soci-
ety must get rid of 
social evils like – 
discrimination and 
violence based on 
caste, religion and 
gender. Communal 
violence has been on 
the rise in recent 
years, which was also 
noted by the report of 
the United States 

Commission on International Religious Freedom. 
Besides the above mentioned challenges, issues 
like growing disparities in income, agriculture 
distress, regional development disparities and 
dependence on imports for energy needs are 
some of the other challenges before the govern-
ment.

Conclusion
Narendra Modi Government has chosen 2022 as 
the target year as it marks the completion of 75 
years of independence. India’s journey towards 
freedom had never been easy and required a 
strong leadership like Mahatma Gandhi. Similarly, 
in order to achieve the goal of New India, India 
needs not only a strong political leadership but 
also responsible citizenry who are committed to 
the ideals of the constitution.
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Every day, many of us complain of being tired. 
Most of us chalk it up to having too much to do and 
not enough time to do it in, especially during 
extra-busy periods. But often the true culprits are 
our everyday habits: what we eat, how we sleep, 
and how we cope emotionally. Read on for some 
simple, recharging changes that can help you 
tackle all of the energy stealers in your life.
Our eating habits influence our energy level and 
how well we function at every level.

Have a healthy Breakfast even if you don't feel 
hungry. You'll be a lot perkier: studies shows that 
people who eat breakfast feel better both mentally 
and physically than those who skip their morning 
meal. British researchers at Cardiff University even 
found that spooning up a bowl of breakfast cereal 
every morning is associated with lower levels of the 
stress hormone cortical.

Eat every three to four hours. Having three small 
meals and two snacks throughout the day can keep 
your blood sugar and energy levels stable all day 
long.

Fuel your brain with omega-3s. Found in fatty fish 
(such as tuna and salmon), walnuts, and canola oil, 
these essential fatty acids play a strong role in 
keeping brain cells healthy and helps you feel men-
tally alert. Another potential bonus: Omega-3s 
encourage the body to store as glycogen - the stor-

age form of glucose (blood sugar) and the body's 
main source of stored fuel — rather than as fat.

Stay hydrated. Water makes up the majority of 
your blood and other body fluids, and even mild 
dehydration can cause blood to thicken, forcing the 
heart to pump harder to carry blood to your cells 
and organs and resulting in fatigue. Also, ample 
fluids keep energy-fueling nutrients flowing 
throughout the body, says Nancy Clark, R.D., 
author of Nancy Clark's Sports Nutrition Guide-
book. 
To gauge your hydration, Clark recommends moni-
toring, ‘how often you urinate’. You should be 
going every two to four hours, and your urine 
should be clear or pale yellow in color. 

Tip: Besides drinking more, you can also consume 
foods that naturally contain water, such as yogurt, 
broccoli, carrots, and juicy fruits, like watermelons, 
oranges, and grapefruits.Watch caffeine intake 
after noon. Typically, consuming a moderate 
amount of caffeine — 200 to 300 mg, the amount 
found in two to three cups of coffee — can make 
you more energetic and alert in the hours following, 
says Anthony L. Komaroff, M.D., a professor of 
medicine at Harvard Medical School. But when 
caffeine is consumed in large quantities — or any-
time in the afternoon or evening — the quality of 
your sleep that night can take a nosedive, leaving 
you with heavy eyelids the next day.

Healthy Habits 

to be 
Active All Day

Ms. Geeta Arora



Organization provides a power base for an indi-
vidual. From a purely economic standpoint, orga-
nizations exist to create a surplus of income over 
costs by meeting needs in the marketplace. But 
organizations also are political structures which 
provide opportunities for people to develop 
careers and therefore provide platforms for the 
expression of individual interests and motives. 
The development of careers, particularly at high 
managerial and professional levels, depends on 
accumulation of power as the vehicle for trans-
forming individual interests into activities which 
influence other people.
A political pyramid exists when people compete 
for power in an economy of scarcity. In other 
words, people cannot get the power they want 
just by asking for it. Instead, they have to enter 
into the decisions on how to distribute authority in 
a particular formal organizational structure. Scarci-
ty of power arises under two sets of conditions: 
Where individuals gain power in absolute terms at 
someone else’s expense and Where there is a 
gain comparatively—not literally at someone 
else’s expense—resulting in a relative shift in the 
distribution of power. In either case, the psycholo-

gy of scarcity and comparison takes over. The 
human being tends to make comparisons as a 
basis for his sense of self-esteem. He may com-
pare himself with other people and decide that 
his absolute loss or the shift in proportional shares 
of authority reflects an attrition in his power base. 
He may also compare his position relative to 
others against a personal standard and feel a 
sense of loss. This tendency to compare is deeply 
ingrained in people, especially since they experi-
ence early in life the effects of comparisons in the 
family where—in an absolute sense—time and 
attention, if not love and affection, go to the most 
dependent member.The main job of organiza-
tional life, whether it concerns developing a new 
political pyramid, making new appointments to 
executive positions, or undergoing management 
succession at top levels, is to bring talented indi-
viduals into location for the legitimate uses of 
power. This is bound to be a highly charged event 
in corporate relationships because of the real 
changes in power distributions and the emotional 
reactions people experience along with the incre-
mental gains and losses of power.

PERSONA
10

Political 
Pyramid

Ms. Meenakshi Bisla



I am a regular passenger of Blue line Delhi Metro, 
ensure to reach on time; need to stand till my train 
comes. In between this regular scene, I got a new 
story in the metro to look for.

When a three year girl speaks freely with louder 
voice in the metro everybody took their eyes on 
her, if they were not deeply indulged in Temple run 
or Candy crash. She was sitting in her mother’s lap 
sometime standing on her knees, her mother tried 
to escape her falling from the seat as the metro 
jerks. Her father stands in front of them with two 
heavy bags, where I predicted these parents are not 
so educated and somewhat looking like factory 
workers by profession but they were quite humble 
and gentle. The girl was very excited and frequently 
talking freely with her parents with having lots of 
questions in her mind. Within a half an hour of jour-
ney with too many interesting questions, her first 
question arises while peeping outside from the 
glass window was “I am feeling like my village, is it 
not so papa?” her father shook his head saying that 
you are right. When metro was crossing the Yamuna 
bridge she shouted by saying “Ganda Nala” (Dirty 
Drain) her father growled saying “Yamuna ji hai 

aaisa nahi bolte” (Yamuna ji is the holy river you 
should not say rubbish). She stopped for some time 
and started thinking quietly, after a while when as 
Pragati Maidan came she said papa “this is Taj 
Mahal”, then her father laughed watching at my 
face, “have you ever seen Taj Mahal”, her father 
asked the innocent girl. Though it was the doom of 
the Supreme Court library but her father had no 
answer. While she had lots of questions in her mind 
within a short span of metro travelling. Again as 
metro entered in the underground she said “Raat 
ho gaya” her father laughed and said yes its night 
we need to get down quickly as our station Rajiv 
Chowk about to come.

Closely watching the whole instance I asked her 
father “do you send her to school regularly”?  She 
was curious to know everything in this world and 
can achieve a successive goal in her life. I augured 
not to stop her to going to the school, her father 
give a feeble smile on my words and said she use to 
go to school. But I have judged that her parents 
can’t help her to give maximum education. With 
these words we get down from the metro and roll in 
floor with the crowd of Rajiv Chowk.
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Mr. Somnath Patra



Women 
Entrepreneurship 
In India

Ms. Bhawna Mukaria



Entrepreneurship is a process which begins with 
generating idea but ends nowhere. If we talk 
about women entrepreneurs, women have to face 
more challenges as they have to play a part for 
their family. 
The women have achieved immense development 
in their state of mind. With increase in dependency 
on service sector, many entrepreneurial opportuni-
ties especially for women have been created 
where they can excel their skills with maintaining 
balance in their life. 
Accordingly, during the last two decades, increas-
ing numbers of Indian women have entered the 
field of entrepreneurship and also they are gradu-
ally changing the face of business of today, both 
literally and figuratively. 
But still they have not capitalized their potential in 
India the way it should be.

Status of women entrepreneur in India
As we know about Indian culture and society 
where women are considered as secondary bread 
earner. Men were considered as major part of 
family but after the women empowerment, situa-
tion has totally changed and women are equally 
handling the responsibilities with men. But if we 
talk about women’s situation in entrepreneurship, 
its ‘not so good even after women empowerment. 
There is a strong need of changing Indian society’s 
mind set where still men are the major player of 
society. Generally, man is known to be as the main 
person who takes all the decisions and women are 
generally not to be included while taking import-
ant decisions even if it is related to her. 
Generally, womanis considered to be a home 
maker only and they are not expected to be a busi-
ness woman. 
Society generally creates a hurdle in her way when 
it’s time to compete with men. In India “Entrepre-
neurship” is very limited amongst women espe-
cially in the formal sector, which is less than 5% of 
all the business. India ranked worst performing 
countries in the area of women entrepreneurship 
as the survey released in july-2013 by PC maker 
Dell and Washington based consulting firm Global 
entrepreneurship. Of the 17 countries surveyed 
India ranks 16th, just above Uganda. Countries like 
Turkey, Morocco and Egypt have outperformed 
India. 
According to 6th economic census survey released 
by ministry of statistics and program implementa-
tion in December 2018, “India has 14% women 

entrepreneurs with Tamil Nadu as the highest”.

Suggestions to increase Women entrepreneur-
ship in India

We can take various measure to remove obstacles 
for women entrepreneurship and to change mind-
set of people in the society rather than only creat-
ing opportunities for women. Various awareness 
programs have been started by the Indian govern-
ment to improve the situation of women in busi-
ness. The solution is in the problem. In above con-
tent we have studied about the limitations avail-
able in the society like lack of knowledge, not 
taken seriously by the society, lack of capital etc. so 
these problems can be solved by the women itself 
with the help of govt. as well.The major reason for 
development of women entrepreneurship is to 
make women aware about her existence, her iden-
tity and her contribution towards the economic 
growth and development of country. This develop-
ment can be achieved by designing a curriculum 
including practical implication regarding manage-
ment (financial, legal etc.) of an enterprise. 

Conclusion 
We can say that the journey is not so easy for them 
especially in a country like India which is a male 
dominated society. In major decisions females are 
considered as secondary and they are not taken to 
be serious. But situation is changing in present era 
women is in better situation now because lots of 
efforts are being taken for women equality and for 
growing opportunities for women in the society. 
Society is also changing its mind-set, now females 
are free to do their work but with consent of family. 
Insecurities of family are now becoming lesser as 
compared to former situations.Government has 
also taken many initiatives for women entrepre-
neur. Government is providing financial assistance 
and various training programs specially for women 
and help them toprove their entrepreneurial skills. 
But the major problem is that, the government 
plans have benefitted only a small section of 
women i.e. urban middle class. Developing entre-
preneurship in women is the need of hour and 
focusing on women’s education, spreading aware-
ness andconsciousness amongst women to shine 
in the enterprise field, making them realize their 
strengths, and important position in the society 
and the development of women is very important 
for the development of whole economy. 
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